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Nowadays, digital music industry has a very high degree concern in Internet 
entertainment culture industry. The European and American countries of the digital 
music industry have been developing rapidly, and have a good support of a well 
industry model and industry environment. In contrast, China's digital music industry 
is now facing many problems, perforating in many aspects as government services, 
enterprises and users. The problems are shown in many links, like the rights 
management, copyright consciousness, profit distributions, model optimization and 
so on. The industry environment of the digital music industry cannot assure the 
healthy development of the digital music industry in China. By analyzing the culture 
industry theory and the development of culture industry in foreign countries, the 
author refines the theoretical categories of the entertainment specialization and the 
entertainment standardization to treat the development of the digital music industry 
in China. Through the introduction and analyses of the payment mode and free mode 
in digital music industry, the reference and the revelation of the development of 
industry mode in foreign countries, and the summary and the analysis on the 
problems of the historical development of music industry, concluding that the digital 
music industry in China should make efforts to bring the entertainment 
specialization and the entertainment standardization to the digital music industry and 
to advance the development of the digital music industry in China. 
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